
SOCIAL MEDIA DOMINATION PLATFORM

“Whoever controls the media, the images; controls the culture”



The Effectiveness level of a campaign is based on three layers:

The right balance of these three layers determines the success of the  Message.

Content of the message

How its transmitted

Source of information

NARRATIVE

PLATFORM

CREDIBILITY



WHAT IS AOA?

AoA or “Army of Avatars” is a state of the art digital platform, 

designed for social media domination. It allows users to gain 

audience, recruit crowds of followers, manage and distribute 

content, establish traff ic and encourage people to take action. 



AOA MAIN FEATURES 

•	  Intuitive And Interactive User Interface 

•	  Multiplatform – Including Cross-Platform Web Messaging Apps  

•	  Multilingual  

•	  Automatic Blog Generator 

•	  Automatic Names & Pictures (identity) Generator 

•	  Fast Crowd Creation – Automation 

•	  Adjustable Platform  

•	  Enhancing Management Capabilities   



WHATSAPP

FACEBOOK

WECHAT

WEIBO

PINTEREST

BLOGGER

LINKEDIN

TELEGRAM

TWITTER

LINE

INSTAGRAM

SNAPCHAT

YOUTUBE

GOOGLE+

POTENTIAL PLATFORMS
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AOA SPREADING METHOD

ARMY OF

AVATARS

PLATFORM 1 // AVATAR 1 / MESSAGE 1

PLATFORM 2 // AVATAR 2 / MESSAGE 2, MESSAGE 1 SUPPORT

PLATFORM 3 // AVATAR 3 / MESSAGE 3, MESSAGE 1&2 SUPPORT



CREATING AN ECO SYSTEM

ARMY OF

AVATARS

STRAGIC 
COMMUNICATION 
PLANNING

CREATIVE TEAM

CONTENT

UNOFFICIAL PAGES

FACEBOOK

WECHAT

WEIBO

RADIO

NEWSPAPER

TELEVISION
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